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 Panel discussion 1:  Global Rice Market Outlook    
     Panelists:  1. Mr. Jeremy Zwinger 
    CEO, The Rice Trade Co., Ltd.  
  2. Mr. Satish Thampy 
    Managing Director, Olam (Thailand) Ltd.   
  3. Mr. Saminder Bedi  
    Business Head - Rice (Thailand), Phoenix Group (Thailand)   
     Moderator:      Ms. Korbsook Iamsuri 
     Honorary President, The Thai Rice Exporters  Association   
 
1. Mr. Jeremy Zwinger 

The world rice trade is rapidly changing due to various factors including global politics, 
social context and climate condition, which made it more difficult to predict a trend. However, 
experts predict 4-5 years of price depression in view of rice and food supplies increase while 
demand decreases.  

The data from 1977 to 2019 show that the world ending stocks of rice have continued 
to expand, in the same direction as China’s rice stocks which stand at 70% of the world rice stock.  
Any changes in China’s rice stocks will affect the global rice trade. Moreover, when comparing 
rice stocks to other grains, the level of wheat stocks are the largest, followed by corn, rice and 
soy respectively. 

It is forecasted that in 2019 the overall rice exports from Thailand, India, Vietnam and 
the US will decrease by 11% when compared to the prior year, as a result of China’s imports 
decrease.  Pakistan’s rice exports will increase 16 as its trade with China increases.  The global 
rice price as of 24th May 2019 showed that export price for Thai Hom Mali rice and white rice 5% 
from Vietnam, Pakistan and India was lower than the same period the previous year and 5 years 
ago. 

In the past 5 years, China’s domestic consumption of rice has risen and its rice stocks 
have continued to increase. In 2014/2015 its stocks-to-use ratio stood at 54%, and rose to 80% 
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in 2018/2019.  Because of such high ending stocks, it is anticipated that in 2019 China will become 
the world’s 3rd largest rice exporter. Meanwhile China’s rice imports in 2019 (January - April) 
significantly decreased when compared to the same period last year.  

As to other rice markets such as the Philippines, from 2016 to 2018 the country continued 
to import, largely from Thailand and Vietnam, while African market’s rice consumption has 
continued to increase since 2007.  Africa’s domestic production has yet been sufficient for 
consumption, and a tendency to increase imports is likely as its stocks decrease. 
 
2. Mr. Satish Thampy 

The outlook for rice trade is how to take rice to the next level and best serve new lifestyle.  
The outlook for Thai rice, considering the fact that Thailand currently doesn’t have any stock of 
old crop stock, its trading situation will differ from a couple of years ago when it had a large stock 
of old crops. As China, the world’s major rice importer, has increasingly accumulated its stockpiles, 
there is a tendency for China’s imports to decrease substantially.  As for African market, factors 
such as low disposable income consumers and preference of old crops, will directly affect Thai 
rice trade.  

However, Thailand has a growth potential in premium rice market with the emphasis on 
quality, especially Thai Hom Mali rice which exports to more than 70 countries worldwide. Though 
the price is approximately 5-10% higher than its competitors, but customers from many countries 
are willing to pay the premium price for quality product. Take Nigeria for an example.  Its 
population income has increased, but domestic rice production is still insufficient for consumers’ 
needs.  The case indicates that Thai Hom Mali rice has a growth potential in the world market.  
One key point to focus is to maintain the quality of premium rice, ensuring its trustability, quality 
standards and popularity.  The rice industry must work with all related parties to develop the 
production quality, implement sustainable agriculture and environmental friendly practices which 
is the future of world agriculture.  

3. Mr. Saminder Bedi  

An overview of global rice market for the production season of 2018/2019 and 2019/2020:  
1. Production: From 2010, the global rice production has increased at an average of 1%.  

The outlook by regions is as follows: 
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1.1 South Asia - production is likely to decline in the next season. 
1.2 East Asia - In 2019/2020 China production is likely to decline by 2.5 million tonnes 

due to the government’s policy to decrease agricultural areas, lessen rice price subsidy and 
decreased water holding capacity. 

1.3 Southeast Asia - In 2019/2020 every rice producing countries will have a 1-2% 
decline of production. For the Philippines, the production will be insufficient due to the effects 
of El Nino.  

1.4 Sub-saharan Africa - Rice production is likely to continually increase and stable until 
the next season, especially in Nigeria.  

1.5 Other regions - Rice production in Brazil is likely to continually decrease for a long 
period due to farmers change to cultivate other crops for better price, and Egypt is expected a 
decline in rice production due to the government’s policy to limit agricultural land.  

2. Consumption:  The trend is continually on the rise, average 1% a year since 2010, but 
remains lower than production outputs. The global rice consumption largely comes from India 
and China, while Japan and South Korea’s consumption is declining due to changing behaviors 
of consumers for food diversity.  

3. Ending Stocks:  The global ending stocks increase at an average of 6% since the 
production season of 2010/2011. China’s ending stocks account for 68% of global rice stock.  
China and India stocks continue to increase due to government subsidy. While Thailand has 
zero government stock, a slight increase of private sector’s stocks is expected.  The Philippines’ 
stocks are likely to increase after the government’s implementation of free trade policy for 
rice in 2019.    

4. Import:  In 2019/2020 season year, Indonesia and Bangladesh are likely to lower their 
rice imports substantially.  China’s rice imports this year are expected to fall about 0.5 - 4 
million tonnes while Africa’s imports will continue to increase.  Rice imports in the Philippines 
are expected to increase to 2.8 million tonnes.    

5. Export:  Thailand’s rice exports are likely to decrease to 10 million tonnes. The same 
goes for Brazil’s rice exports. In 2019/2020 production year, China, India and the US are likely 
to have the largest export increase in global rice market, especially China which is expected 
to become the major rice exporter owing to its large rice stocks. 
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6. Factors impacting Thai rice exports: Factors such as drought and zero old crop in the 
government’s stocks will affect trading with countries of old crops preference such as African 
countries to turn to China for import.  With the persisting strong Baht, Thailand’s 
competitiveness in the white rice market will be affected. However the Thai parboiled rice’s 
prices remain stable and competitive to India.  
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 Panel discussion 2 “Rice Market Outlook...Thailand’s Opportunities”   
     Panelists:  1. Mr. Timothy Schultz  
    Vice President of Administration and Director,  
    Lundberg Family Farms, USA 
  2. Mr. Juan Parias Soto  
    Global Sourcing Director, Herba Ricemills, Spain  
  3. Mr. Murray Ratuski   
    President, Floating Lead Fine Foods, Canada 

  4. Mr. Wanlop Pichpongsa  
     The Thai Organic Trade Association 
  5. Mr. Wanniwat Kitireanglarp  
     The Thai Rice Exporters Association  
 
1. Mr. Timothy Schultz 

Thailand has outperformed in the US rice import market for the past 11 years, taking top 
rank with 60% market share. Other major rice exporting countries in the US market are India 15-
20%, Brazil 3% and others including Vietnam, Pakistan, China, Argentina, Uruguay, Mexico, Spain, 
Egypt, Australia etc.  Rice imports from Thailand grow at an average of 12% per year.  

The trends of rice consumption in the US are as follows: 
- Packaged rice, 4% growth overall and 1% growth in organic rice. 
- Side dish, 1% growth overall and 17% growth in organic products. 
- Rice cake, 7% growth overall, and 28% growth in organic products/ 

The above data indicate the rising trend of rice and rice product consumption in the US, 
especially organic products.  Growth areas come largely from fragrant rice (Hom Mali and Basmati), 
healthy and gluten-free food, organic food and novelty food.  

The opportunity for Thai packaged rice is to find more widespread and secured distribution 
channels such as COSTCO or online platform such as Amazon.  However, pricing in these channels 
needs to be competitive.  In order to target diversified customer base, further options for Thailand 
include fragrant rice for premium market, convenient and healthy rice products with organic 
standards and novelty food which is the rising trend in the US market.  
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2. Mr. Juan Parias Soto  

The EU rice market is very diverse, each country has its own character and preference 
in rice consumption. There are many rice strains in European market, such as Japonica is popular 
in southern Europe (Spain, Italy) while long grain rice is preferred in northern Europe (Belgium and 
Netherlands).  

In the past 5 years, rice consumption in Europe has increased by 7%.  Among key factors 
driving the growth of rice consumption is that many Europeans are allergy to gluten and need 
gluten-free carbohydrate food source. The increased arrival of rice-eating immigrations in the EU 
also contributes to this growing trend. While rice consumption in Europe is on the rise, the 
production declined by 15% due to the reduction of agricultural area, pushing rice imports from 
the world market to increase.  

As consumers become more health conscious, organic food and convenient food such 
as organic snacks, ready-to-eat rice are favored.  Thai Hom Mali rice has export potentials to 
European market since it’s the product of quality and identity. Thai government and exporters 
need to promote Thai Hom Mali rice to make the European consumers become more aware of 
its quality, or develop new products that correspond to the modern trends such as Hom Mali 
organic rice which could win higher market share in rice and rice products.  

However, rice exporters to the EU need to take heed of some challenges including the 
stringent standards and regulations (arsenic level and pesticide residue) and import tariffs.    
 
3. Mr. Murray Ratuski 

The rice market trends in Canada put strong emphasis on the production of quality 
rice for health, starting from selection of good seeds with high nutritional values.  The new trend 
of plant-based protein is on the rise, to serve the health conscious consumers with more options 
for new strains of quality and healthy rice.  Some key challenges are such as the expectation and 
confidence of customers on rice quality, the compliance to product standards in Canada which 
align with EU standards such as the arsenic level, the agriculture chemical residues and various 
regulations and trade measures.  The future growth of rice market in Canada is in the eco-friendly 
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agriculture and ethical products. As to Thailand’s rice export opportunity to Canada, the product 
quality is of vital importance, such as healthy rice in line with food as medicine concept. 

 
 

 
4. Mr. Wanlop Pichpongsa 

The importance of organic rice in the global rice market is that it offers an alternative 
for health and environmental conscious customers. There is a wide variety of organic rice such as 
Hom Mali organic rice, Riceberry, GABA rice etc.  Though organic rice is higher-priced than 
conventional rice, the price is less fluctuate as there’s usually a systematic arrangement with 
farmers which is in turn beneficial to customers along the line.  

Though the market share of organic rice is minimal, about 1% of global consumption, 
there are markets aplenty for organic rice products in view of the rising need for alternative rice 
worldwide.  The production of organic rice is rewarding as it helps improve the quality of life for 
farmers and consumers alike as well as friendly to the environment. However, each country has 
its own organic standards, exporters must carefully learn and understand the organic standards 
of the country they want to export.   

The growth areas for organic rice and nutritional rice are such as RD 43 rice for diabetes 
patients, low-protein rice for kidney disease patients etc. To create awareness of these specialty 
rice’s value and benefits to customers worldwide is an endless and continuous task.  The ability 
to serve the changing and diverse needs of customers and the government’s sincere commitment 
to organic rice production are needed.  Challenges for Thai rice exports will be turned into 
opportunities if Thailand can produce rice, rice products and innovations that serve the needs of 
changing customers’ lifestyle.  

 

5. Mr. Wanniwat Kitireanglarp 
Thai rice exports in 2019 are likely to decrease to 10 million tonnes, due to the 

following key factors: 
1. Zero old crop in the government’s stock as Thai government divested more than 

18 million tonnes of old crops in the past four years.  Since Thailand as a major rice producer 
and exporter has zero-stock of old crops, while global stocks stand at 172 million tonnes, and 
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China as major importers with 117 million tonnes, the situation may lead to price volatility 
due to production lower than demand.  

2. The government’s policy to support cultivation of other crops due to drought in 
certain areas causing insufficient water for rice growing nationwide. Without sufficient water, 
rice outputs will be affected. Hence the government recommends farmers to grow other 
economic crops that need less water. Since rice growing areas have been reduced, the 
expected lower outputs as a consequence will affect the overall exports. 

3. The strong Baht will add pressure on exports as it inflates the price of Thai rice to 
become higher than competitors. Major buyers of Thai rice include Africa (Banin), Asia (the 
Philippines likely to increase imports, and China, the world’s largest rice importer, with import 
decrease by 50%) and the US.  

Challenges and obstacles for Thai rice exports: 

1. Some importing countries set the arsenic level to be lower than that required by 
CODEX, which is a challenging issue for major rice exporters in Asia including India and Vietnam.   

2. The promotion of specialty rice with nutritional value such as RD 43 rice with low 
GI quality is an alternative for customers concerned about sugar intake.  Due to the small 
production of specialty rice, the price is inevitably high.  Should the government provide more 
support in the production and marketing for RD 43 rice, as well as create awareness among 
customers and farmers, the demand should subsequently increase. With the increase of 
production and outputs, the price will eventually come down.  
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 Panel discussion 3: Penetrating into Global Markets for Rice-based Innovative Products 
     Panelists: 1. Assoc. Prof. Siree Chaiseri Ph.D.  
    Vice President for Research, Kasetsart University  
  2. Assoc. Prof. Panvipa Krisdaphon, Ph.D.  
    Chairman, Specialty Innovation Co., Ltd.  
  3. Mr.Somkuan Srivitidkul 
    Managing Director,Diamond Fresh Global (Thailand) Co., Ltd. 
 
1. Assoc. Prof. Siree Chaiseri 

From the university’s viewpoints on the needs and interest of food producers, 
entrepreneurs and customers nowadays on food innovation products, it’s evident that rice and 
rice innovation products are well received and commercially viable in the world market. They 
are such as colored rice, organic rice, brown rice, low GI rice, rice mixed with other cereals, rice 
and plant based protein, food supplements from rice, products with GABA mix, drinks and ready 
to eat food made from rice etc.  

 The key challenge in bringing these products into the market is the gap between 
researchers and market needs, the lack of knowledge and access to funding among producers 
and entrepreneurs.  Many universities have provided consultation service for entrepreneurs who 
need assistance in funding and research to create products in response to the market’s needs.  
 
2. Assoc. Prof. Panvipa Krisdaphon 

The market for Thailand’s agriculture-based product innovation amounted to  more 
than USD 17,200 million, growing at 1.7% per year.  From the market share aspect, rice products 
accounted for only 1.9%.  The figures indicate that there’s an ample growth opportunity for rice 
processed products, especially highly innovative products such as rice products for health and 
cosmetics. 

Nowadays, the markets for rice innovative products are wide and varied, responding 
to the new market trends including health concerns, aging population, and urban lifestyle. Rice is 
considered a very safe product perfectly suitable for use as raw materials for the niche market 
such as products for diabetes patients and rice-based protein for use in baby food, snacks, food 
supplements for those suffering from meat protein allergy. The research and development can 
add value to conventional rice products. However, the development of rice innovative products 
should focus on health, safety and environment friendly aspects, as well as creating differentiation 
from other products to penetrate new markets which have a good opportunity for growth.  
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3.  Mr.Somkuan Srivitidkul 

The processed rice products have strong potentials for growth.  Entrepreneurs should 
integrate more technology into rice processing to create innovative and differentiated products 
that others find it hard to copy and avoid subsequent price competition.  It’s also necessary to 
educate customers about the value and benefits of the products.  

The rice milk products offer customers a healthy food choice as well as farmers an 
opportunity to turn their common produces into value-added processed products that benefit 
customers and the environment. The product was initially developed from Kasetsart University’s 
research on young rice milk and its benefits such as anti-oxidant content, immune-boosting 
properties and easier to digest than cow’s milk and soy milk etc.  
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